Writing Feedback
DAY 5 - 10th January Homework: Year 6 Reading & Writing Summer Holiday Week 3

Section 1:
#1 (Introduction paragraph) Strengths:

e You effectively open with an engaging question that makes readers think about paper
colour preferences

e You introduce clear criteria for evaluation: versatility, cost efficiency and
comprehensibility

Weaknesses: Lack of clear thesis statement — Your introduction mentions following "the 64% of
students and teachers" but doesn't clearly state your position. The statement "I'm here to explain
why the invention of white paper mogs every single other colour" is informal and vague.

Exemplar: White paper is undoubtedly superior to all other paper colours due to its unmatched
versatility, cost efficiency and readability.

#2 (Versatility paragraph) Strengths:

e You provide relevant examples comparing white paper to other colours
® You consider both casual and professional contexts

Weaknesses: Informal tone and weak arguments — Your writing uses casual phrases like
"mewing streak" and "goofy-ahh rules" which weaken your professional argument. Your
examples about bringing blue paper to work need more development to be convincing.

Exemplar: In a professional setting, white paper conveys competence and reliability, while
coloured paper may appear unprofessional and distract from important documents.

#3 (Cost efficiency paragraph) Strengths:

® You include specific data about production costs
® You connect cost to market demand

Weaknesses: Unclear reasoning — Your comparison between "omegas" and "alphas" confuses
your message about production costs. The connection between worker pay and paper demand isn't
clearly explained.

Exemplar: The 78% higher production cost of coloured paper makes it less economical for both
manufacturers and consumers, explaining why white paper dominates the market.



m Your persuasive speech needs stronger evidence and more formal language to convince readers.
Try expanding each point with real-world examples that readers can relate to. Your arguments
would be more powerful if you removed casual references and focused on practical benefits of
white paper. Make your paragraphs longer by adding specific examples of how white paper
benefits students, businesses and everyday users.

Actionable task: Rewrite your versatility paragraph focusing on three specific scenarios where
white paper is superior, using formal language and clear examples.

Score: 38/50

Section 2:
Colour Superiority, What Colour Holds The Crown of Colours?

#1 IntroduettonHave—you [Introduction: Have you] ever wondered what colour the Ancient
Chinese, the sigmas who invented paper itself, would prefer of the hundreds or even thousands of
colour choices for A4 paper? Well, when we thmk of paper, 1t boﬂs down to Versatlhty, cost
efficiency and comprehensibility. a1+ explatt—why-the—tnventton

every—sigle—other—eotourin—existenee: [I will demonstrate why white paper surpasses all other

colours in existence.] Who is with me and the 64% of students and teachers who prefer white
paper[?]

#2 Versatility Here is why the versatility of white paper is unmatched. Imagine using brown paper
for drawing, or black paper for writing assignments. FhatHjust-make-rotrtose-yourhard-earned
mewng-streak: [This would severely limit your ability to create clear work.] Now envision the
beauty of using the all purpose white paper for any=thing [anything] you want, from drawing,
colouring and even a diorama, and we can't forget the professional side of things. Yeu-bring—a
pae ; everyone-thin #? [Bringing coloured paper to work
could affect your professional image.] Some words are childish, unprofessional and whimsical.

Now let's say you brought white paper to the office, now-would-yourcoleaguesdistarb-yorwhtile
yotareprinting?Hdon't-think—so- [your colleagues would recognise your professionalism.] Here

is why white paper can be used in every situation.

#3 Cost efficiency and the public's opinion If the cost of printing and the public's opinion crosses
your mind when deciding what colour of paper is the best, tune in. The cost of producing

coloured paper rather than white paper is approx1mate1y 78% hlgher' fPh-ts—mea-ns—t-ha-t—the—emegas

evenr—though—whtte—paper—ts—r—more—demand: [This hlgher productlon cost affects both



manufacturers and consumers, despite white paper being in greater demand.] This t=tarn [in turn]
symbolises the need for white paper. This is why both cost effectively and publicly, white paper is
greater than all.

Comprehensibility

Ever wonder why paper is used? Well here is why, well, to write, and for the writing to be useful,
you'll need to read it, bringing me to my next point, comprehensibility. The ability to read is the
sole purpose of paper's invention, but not being able to use it, tt [is what] exactly coloured paper
does. Imagine seeing a professional contract with a purple colour, but you can't read it, here is the
problem, what if the contract has geefi-akh [concerning] rules, but it is Real Madrid, imagine the
turmoil of that. This is why the best colour for paper is white.

Conclusion This is why, instead of Skibtdt [various] coloured paper, we prefer white paper enty
Amir-andDuke Penntsuse [for its superior qualities].



